
 

 
 

Press release 

For immediate release 

Cat “on tour”: Koehler Paper is looking to start a conversation about circular pa-

per packaging with a large-scale roadshow 

▪ Getting things started in Baden-Württemberg: Kick-off on June 08 in Kehl 

▪ Nationwide campaign: 15 stops at food and consumer brand headquarters 

Oberkirch, Germany, June 08, 2026 – More than 2,000 kilometers in 14 days: Koehler Paper, a Koehler 

Group company, is letting the public know the advantages of paper-based packaging, up close and per-

sonal. As part of a two-part promotional tour, the manufacturer of specialty paper for packaging food and 

drugstore products is stopping at food retail stores and branches of renowned consumer brands. The first 

tour is taking them through southwestern and northwestern Germany and starts on June 08 in Kehl in 

Baden-Württemberg.  

“As a packaging material, paper has huge potential, even if it is often overlooked. So it is all the more 

important to make manufacturers and the trade aware of the topic – and to show them viable options 

given demanding regulations, such as the European PPWR,” explains Philipp Prechtl, Chief Strategy Officer 

at the Koehler Group. 

A central theme of the campaign – a larger-than-life sized cat transported in a semi truck – is making a 

total of 15 stops. Under the motto “Pack it in paper,” Koehler Paper is informing people about the ad-

vantages of paper-based packaging materials. The nationwide campaign focuses on key aspects such as 

the barrier capability of flexible packaging paper for optimal product protection, the role of retail and 

brand-name manufacturers in selecting packaging material, as well as cost aspects.  

On the move, digitally and analog 

The cat is traveling from stop to stop starting from the production site in Kehl, where the flexible packaging 

paper is produced by Koehler Paper. With its proverbial many lives, the cat represents the high recyclability 

of paper. To maximize media coverage, Koehler Paper is publishing an infotainment series on LinkedIn and 

on Pack it in paper. This highlights a select topic per stop, such as the material cycle, brand perception, or 

specific product requirements, illustrating the multifaceted nature of modern packaging paper.  

Starting in September, the promotional tour will travel its second tour in northeastern Germany. The finale 

will be the symbolic recycling of the cat at the Koehler Paper mill in Greiz, Thuringia, where wastepaper is 

used to make premium recycled paper from 100% secondary fibers. “The recycling symbolizes the rebirth 

of the cat and therefore the paper, which can start its journey all over again,” continues Philipp Prechtl.  

https://pack-it-in-paper.faz.net/index.html


 

 
 

You can find more information about Koehler’s promotional campaign at Pack it in paper and 

https://www.koehlerpaper.com.  

 

 

Figure: On June 8, the cat will make its way through southwestern and northwestern Germany on a 

semi truck - Philipp Prechtl, Chief Strategy Officer of the Koehler Group, oversees the launch of the cam-

paign at the Koehler Paper mill in Kehl. 

Source: Koehler Paper 
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About the Koehler Group 

The Koehler Group was founded in 1807 and has been family-run from that moment to the present day. 

The group's core business activity lies in the development and production of high-quality specialty paper. 

This includes—among others—thermal paper, playing card board, beverage coasters, fine paper, carbon-

less paper, recycled paper, decor paper, wood pulp board, sublimation paper, and also innovative specialty 

paper for the packaging industry. In Germany, the Koehler Group employs around 2,500 people across five 

production sites, with three additional sites in the USA. The group operates internationally, with an export 

share of around 70% in 2024, and brings in an annual turnover of around 1.1 billion euros. 

As an energy-intensive company, Koehler invests in renewable energy projects such as wind energy, hy-

dropower, photovoltaics, and biomass with its Koehler Renewable Energy business unit. The Koehler 

Group is committed to generating, on an annual basis, more energy from renewable sources than is re-

quired for its paper production operations by 2030. 

With its Koehler Innovative Solutions division, the Koehler Group is collaborating with start-ups to promote 

innovations in the core business segments “paper” and “renewable energy”. 

Find more information at: https://www.koehler.com 
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Alexander M. Stöckle 

Koehler Group press contact 

Phone: +49 7802 81-4749 
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